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FOR MORE INFORMATION CONTACT

 
 

Corporate Finance Associates 

24461 Ridge Route, Suite A200 

Laguna Hills, CA 92653 

 

For over 60 years CFA has been 

advocating on behalf of business 

owners.  Whether you’re selling, 

buying or recapitalizing your 

company, our business is your 

business.

 

info@cfaw.com 

www.cfaw.com 

 

 

 

 

 

The Food & Beverage Industry Practice Group draws on the experience of CFA 

dealmakers, who as former business owners, CEOs, and industry professionals, 

have first-hand knowledge and have completed many transactions in sectors 

throughout the Food & Beverage category. Working with your local CFA 

representative, you can be sure that the collective wealth of knowledge is 

available to every CFA client. 

 

 

Food & Beverage M&A 
 
M&A activity for North American based target companies in the Food and 
Beverage sector for Q2 2017 included 37 closed deals, according to data 
published by industry data tracker FactSet.  The average transaction value was 
$89 million.  

 

One of the largest deals of the 

quarter closed in April when Tyson 

Foods, Inc. acquired AdvancePierre 

Foods Holdings, Inc. for US$3.2 

billion in cash, via tender offer.  

Based in Cincinnati, Ohio, 

AdvancePierre Foods Holdings 

produces and supplies sandwich 

products for foodservice and retail 

customers, schools, and 

convenience channels. The merger 

complements and expands existing 

business. 

 

Farm and wholesale food prices 

continue to remain low, which is beneficial to consumers but limiting to retail profits. 

 

 

Transactional Overview 
 

Notable closed lower middle market transactions for the period in the Food and Beverage sector include: 

 

May 2017 - Luigi Lavazza SpA acquired an 80% majority stake in Kicking Horse Coffee Co Ltd from Swander 

Pace Capital, LLC for CAD215 million (US$159.4 million) in cash. Luigi Lavazza SpA engages in the manufacture 

and marketing of coffee. Kicking Horse Coffee Co. Ltd. roasts and distributes organic fair trade coffee. 

THRID QUARTER 2017 
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Selected Q3 Closed Transactions 

Target/Issuer Buyers/Investors

Uncle Matt's Organic, Inc. Dean Foods Co. 

The Fresh Ice Cream Co. LLC Dean Foods Co. 

Kicking Horse Coffee Co. Ltd. Luigi Lavazza SpA 

Karoun Dairies, Inc. LAG Holding, Inc. 

PetMatrix LLC Spectrum Brands Holdings, Inc.; 
Harbinger Capital Partners LLC 

Fat Point Brewing LLC Big Storm Brewing Co. 

Ellison Bakery, Inc. Blackford Capital LLC 

Passport Food Group LLC Swander Pace Capital LLC 

May 2017 - High Liner Foods, Inc. acquired Rubicon 

Resources, LLC for US$107 million in cash and stock. 

High Liner Foods operates as a North American 

processor and marketer of value-added frozen 

seafood. It processes and markets frozen seafood 

and distributes products to retail and foodservice 

customers. The company's retail branded products 

are sold throughout the U. S., Canada and Mexico 

under the High Liner, Fisher Boy, Mirabel and Sea 

Cuisine labels. Rubicon Resources imports and 

distributes seafood and seafood products. 

 

May 2017 - LAG Holding, Inc., a subsidiary of 

Parmalat SpA, acquired Karoun Dairies, Inc. for 

US$130 million in cash. LAG Holding manufactures and distributes dairy products. It has a production facility in 

Turlock, California and serves the dairy products market through Karoun, Gopi and Blue Isle brands. Karoun 

Dairies produces and distributes cheeses, yogurts and cultured dairy products. 

 

 

Industry Update 
 

Amazon’s planned acquisition of Whole Foods will likely pressure food manufacturers and competing 

supermarkets to lower their prices as the retail giant gains more control of the evolving US grocery sector. The 

$13.7 billion deal, announced in June 2017, will give Amazon significantly more leverage in negotiating prices 

with suppliers, threatening to shrink margins that are already being stretched thin by Wal-Mart’s price discounts, 

CNBC reports. As Amazon scales up its grocery business, the company could also introduce more lines of private-

label food products sold under its own brand, cutting into sales of higher-priced products from major food 

brands, according to USA Today. The continued growth of online grocery shopping poses higher risks to 

companies that make candy and other impulse items, which will have fewer opportunities to score last-minute 

sales in supermarket checkout lanes. However, the deal may be good news for companies that currently supply 

Whole Foods by giving them a much larger customer base to tap into as more of the chain’s products become 

available online. That is especially true for manufacturers of natural and organic foods, which stand to benefit 

from the additional visibility and rise in consumer interest that should come as a result of the acquisition. 

 

Industry Indicators 
 

 The consumer price index for food, an indicator of food product values, rose 0.9% in June 2017 

compared to the same month in 2016. 

 US nondurable goods manufacturers' shipments of food products, an indicator of demand for food 

manufacturing, rose 4.3% year-to-date in May 2017 compared to the same period in 2016. 

 US retail sales for food and beverage stores, a potential measure of food demand, increased 1.9% in 

the first six months of 2017 compared to the same period in 2016. 

 

 

The Food and Beverage Practice Group provides M&A advice to public and private companies in all sectors of the 

food and beverage industry, including frozen and non-frozen food manufacturing, meat processing, dairy, 

beverages, snack foods, restaurants, food franchises, food packing equipment and food distribution. 


