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p Create Your Reputation
It’s a saying that supposedly traces back to Napoleon Bonaparte: “If you want something done 
well, do it yourself.” 

When you provide moving services for an individual, business, or family, ask them for a positive 
review. This requires a healthy dose of humility; soliciting that feedback after being paid can 
feel like holding your hand out for a tip. Still, most people express their satisfaction with silence 

Before the pandemic, it was common for adults and families to relocate 
for a new job. Nowadays, the possibility of working remotely has caused 
people to consider moving to where they want to live while still keeping 
their careers intact.

Research by The NPD Group found that roughly 3 in 10 Americans have 
considered a move during the pandemic. And why not? Reasons can range 
from beach access and better weather to reconnecting with family and 
friends. The same study found that 20% more people will move in 2021 
compared to last year.

This is welcome news for moving companies that took a hit (along with nearly everyone else) in 2020.  
Now that consumers are boxing up their lives and hitting the road for new adventures and fresh beginnings, 
moving companies have more incentive to promote their superior customer service and skills. A big part  
of that is getting your online reputation under control.

What do past customers say about your services? Have you braved the review boards to see how you rate 
against other movers in town? It’s not for the squeamish; one bad review can sour anyone’s mood, no matter 
how many positive comments outweigh it. If only there was a way to control the narrative and shape how 
prospective clients view your brand.

Moving Boxes to Check
Well, there is a way to shape conversations surrounding your business. It’s called reputation management, 
and it’s a never-ending task that requires time, patience, and occasionally, some thick skin. You might have the 
best moving company in the tri-state area, but you’re only as good as people say you are. Like anyone making 
a purchase, people who are looking for moving companies base their decisions almost solely on reviews and 
others’ opinions. 

Think about what happens when false or misleading statements are made by an unsavory character online. 
You’ll need to have a system in place to identify and resolve those nefarious comments. Here’s a helpful 
checklist for you to help keep track of your reputation management efforts and avoid sticky scenarios:

https://www.cnbc.com/2021/02/22/more-americans-are-looking-to-move-this-year-as-remote-work-takes-hold.html
https://www.cnbc.com/2021/02/22/more-americans-are-looking-to-move-this-year-as-remote-work-takes-hold.html
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— it’s the unsatisfied customer who vents their frustrations for all the internet to see. Combat 
that reality by politely requesting a favorable review on your social platforms or other review 
sites. The more five-star appraisals, thumbs-up emojis, and complimentary comments you 
garner, the more new leads you’ll see.

p Leverage Online Tools
Sometimes, moving companies are blissfully unaware of any negative criticism swirling 
online until appointments slow and revenue drops. Why is business down? Maybe it’s 
because JohnDoe473 posted a rant on Yelp about a broken lampshade four months ago. 
Great. Now what? 

A good next step is to identify any poor reviews or harmful comments before they can do major 
damage. To that end, there are digital tools available to help you monitor the conversations 
people are having about you, such as Google Alerts. These services constantly comb the 
internet for mentions of your business and immediately let you know when one crops up. If it’s 
a poor review, you can get in front of the problem and nip it in the bud.

p Monitor Your Social Media
How engaged are you on social platforms? Today’s culture all but demands it, and moving 
companies can benefit greatly from having conversations with past and potential customers on 
the ever-growing list of social media sites. 

If you aren’t on social media, that doesn’t mean others aren’t talking and tagging your moving 
company in their daily interactions. JohnDoe473 has a network of friends and colleagues that 
reads his posts and considers his opinions; if he strongly recommends his followers not to do 
business with you, his sphere of influence has infiltrated your customer base. At a minimum, 
then, you need to check social media periodically to track what’s being said. Ideally, you’ll 
have an employee whose responsibility it is to respond regularly to comments that customers 
post. Don’t shy away from the bad ones, either; being upfront and honest about any issues and 
offering to make them right is great advertising in itself.

p Track Your Online Press
Social media comments aren’t the only mentions you might get online — there’s still good old-
fashioned press to consider. Press mentions are typically favorable, but it’s always wise to stay 
updated so you know the context of the online conversations surrounding your brand.

The aforementioned tracking tools will notify you of any media hits you get by sending you an 
email with a link to the article. Repost the positive press on your social channels and company 
webpage, and do your best to address anything less-than-glowing by reaching out to the 
source of the criticism.



p Update Your Business Listings
To find you, most relocators search the internet for the best moving companies in their areas. 
Search engines generate listings, which might or might not be accurate. The accuracy of these 
listings falls on you, though. Have you claimed and verified your online business listings? 
One directory might mistake a 3 for an 8 in your phone number, or outdated business hours 
could show up on your profile. One tiny error can lead to customer frustration and a damaged 
reputation, so avoid that unnecessary dilemma. It doesn’t take long to review all of your 
company’s online listings and confirm that the information is correct.

How CMG Local Solutions Can Help
Does getting a handle on all aspects of your online reputation seem exhausting? For busy businesses, it certainly can be. 
Just like moving a cumbersome piece of furniture, it helps to have a partner when heavy lifting is required. CMG Local 
Solutions will draft up a reliable reputation management strategy so you can control the conversation and reap  
the rewards of a glowing online reputation. 

Connect with us today to learn how CMG Local Solutions can get (and keep) other people’s 
opinions about your brand moving in the right direction.

https://cmglocalsolutions.com/contact-us

