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“Multifaceted” aptly captures the essence of the 
MMERI team’s ability to establish connections and 
foster trust within multicultural and multigenerational 
communities, both within and beyond the borders of 
Florida. The success of Florida A&M University’s Medical 
Marijuana Education and Research Initiative hinges 
on our team’s strategic approach to public education, 
community outreach and partner relations.

Since its inception in 2019, MMERI has evolved into a 
highly esteemed and in-demand authority. The demand 
for education in the cannabis space grows every year, a 
fact that is borne out in Florida alone as registrations for 
medical marijuana cards continue to grow. At the end of 
2023, the Florida Department of Health Office of Medical 
Marijuana Use (OMMU) reported 864,816 Floridians had 
obtained cards. Compared to its 2022 end of year report, 
this represents an increase of 86,035 registrations, or 11% 
over the previous year.

This surge confirms the need for the MMERI program 
to expand its statewide public education activities 

around the lawful and unlawful use of cannabis in 
Florida. From our interactions with law enforcement, 
healthcare and medical professionals, educators, and 
experts on cannabinoids, we have learned that our 
public education initiatives are needed. We responded 
by proactively expanding our outreach, and innovating 
our engagement and communication strategies to meet 
the escalating demand for credible and educational 
cannabis information. Whether through virtual forums, 
in-person events, or training sessions, Floridians can 
depend on us to deliver information that enhances their 
comprehension of the legal and illegal applications of 
cannabis.

While there appears to be awareness of the distinction 
between legal medical cannabis and illegal marijuana in 
Florida, misconceptions and myths persist. This presents 
us with opportunities to educate those misinformed 
with factual information and, as you will see throughout 
this report, we are meeting the state’s multicultural and 
multigenerational population where they are to 
achieve this.

MMERI’s Multifaceted 
Approach Is Generating Success
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MMERI Program Overview

VISION
Florida A&M University (FAMU) is the catalyst for statewide 
education and outreach efforts that ensure Florida’s multicultural 
and multigenerational communities are knowledgeable about 
medical marijuana and the impact of the unlawful use of marijuana. 

Community Engagement
Community engagement and education are integral parts of this 
initiative. To reach target populations, MMERI initiates activities, builds 
and expands relationships and partnerships, and collaborates with 
leaders, community groups, faith-based organizations, educational 
institutions, and others.

Communications
Partnerships and collaborations with broadcast outlets and other media 
generate timely delivery and dissemination of relevant information to 
communities across Florida. A statewide messaging campaign includes 
various digital, audio, visual, print, virtual and in-person platforms to 
educate key audiences and stakeholders.

Florida Agricultural & Mechanical University (FAMU) is ranked as the number 
one public Historically Black College and University (HBCU) by U.S. News and 
World Report.

FAMU’s historic academic legacy is also evidenced in the following honors:

	• Ranked in the Top 100 National Public Universities  
(U.S. News and Word Report)

	• Top Producer of African American Degrees in Architecture, Engineering, 
Pharmacy/Pharmaceutical Sciences (Diverse Issues)

	• Top HBCU Producer of African American Baccalaureate Degrees 
(Diverse Issues)

	• Highly-Ranked as One of the Most Affordable Colleges in Florida 
(College Choice)

	• Fulbright HBCU Institutional Leader (U.S. Department of State)

	• Among the Top HBCUs for STEM Majors (TheHundred-Seven.org)

	• Highly-Ranked Most Innovative School (U.S. News & World Report)

	• Nationally Ranked for Online Excellence (Affordable College Online)

Given the University’s historical role in educating students, FAMU is uniquely 
positioned to educate Florida’s multicultural populations about medical 
marijuana in accordance with its legislative mandate.

MISSION
To educate, inform, and engage Florida’s multicultural 
population about medical marijuana and the impact of the 
unlawful use of marijuana. 

Education
Historically, FAMU has played an outstanding role in educating students. 
Therefore, it is in a unique position to educate Florida’s multicultural 
and multigenerational populations about medical marijuana and the 
impact of the unlawful use of recreational marijuana, while developing 
and delivering curriculum and certified training programs to increase 
knowledge and understanding of these subjects.

mmeri program Components

GOALS
Conduct ongoing assessment 

and evaluation of the 
effectiveness and impact 
of the MMERI program

Educate Florida’s multicultural 
communities about medical 
marijuana and the impact of 

the unlawful use of marijuana 

Increase the body of research 
that promotes and advances 

knowledge about medical 
marijuana and the impact of 

the unlawful use of marijuana 

Back to Table of Contents

http://thehundred-seven.org/
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MMERI Public Education

MMERI BY THE NUMBERS
October 1, 2023 - December 31, 2023

Individuals who visited 
the Medical Marijuana 
Education and Research 
Initiative website

Number of views by MMERI On-Demand 
subscribers who visited MMERI’s online and 
interactive public education platform modules 
from October through December

Individuals who visited and 
registered to MMERI’s online and 
interactive public education platform 
from October through December

Individuals who visited 
the online and interactive 
public education 
platform from October 
through December

35,000

214
31

38,000
Website Site Visitors
Visitors

Education
Florida A&M University is nationally recognized for its outstanding role 
in educating students. Through the Medical Marijuana Education and 
Research Initiative, the University plays a significant part in educating 
Florida’s multigenerational and multicultural populations about medical 
marijuana and the impact of the unlawful use of marijuana.  
On the following pages are notable public education initiatives  
that took place during the second quarter Fiscal Year 2023-2024.

SUBSCRIBERS
MMERI On-Demand

On-Demand
Subscriber views

MMERI

SUBSCRIBE

2Q
On-Demand
MMERI

Back to Table of Contents
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National Interdisciplinary 
Cannabis Symposium 
Showcases FAMU MMERI

“Educating One Another,” the theme of the 
second National Interdisciplinary Cannabis 
Symposium, set the stage for the MMERI team 
to highlight their work in Florida and engage 
with representatives of diverse professions 
from across the country. 

Attendees included judges, lawyers, physicians, 
drug court and drug testing professionals, 
members of the law enforcement and 
academia communities, human resources 
specialists, and many others who share a wide 
array of interests in cannabis education. 

During the four-day conference a MMERI 
team member moderated a panel discussion 
entitled “Cannabis: The Good, the Bad, and 
the Ugly,” sparking a lively conversation on 
cannabis as a viable medical treatment option, 
the health risks it could pose some users, and 
the criminal aspects of using unregulated 
marijuana. 

The three-member panel included a familiar 
name and face to MMERI, Dr. Joseph Rosado, 
a medical marijuana qualified physician who 
practices in Central Florida. He was a guest 
on the MMERI’s Conversations on Cannabis 
Virtual Forum and has provided resources to 
the statewide public education initiative.

Community Education Partners 
Help MMERI Reach and Educate 
People Where They Are

As part of an effort to grow our community 
education partners, MMERI launched an 
initiative with Florida Memorial University 
(FMU) to teach cannabis education with 
a unique approach —  peer-to-peer 
engagement. 

The MMERI team provided resources and 
materials to an FMU student cohort to facilitate 
education sessions with their peers. The peer 
educators conducted 15 presentations on 
FMU’s campus, at a high school, and at a 
health fair. They engaged 571 youth and 
young adults in Miami Gardens and North 
Miami Beach.

MMERI’s community education partnerships 
generate new methods and models of 
education and engagement to reach 
multicultural and multigenerational 
audiences across the state.

Back to Table of Contents
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Visitors to MMERI’s online education platform 
experienced a new way to learn about 
cannabis. This quarter, new OnDemand 
modules covered topics ranging from drug 
testing and detection, to cannabis as a 
treatment of pain, and men’s mental health. 
The platform provides Floridians and others 
interested in learning about cannabis access to 
nearly 50 modules covering various topics.

New Modules Added This Quarter

	• Drug Testing and Detection 

	• Cannabis and Pain Modalities

	• Cannabis and Men’s Mental Health

MMERI On-Demand Highlights

In this quarter, more than 
38,000 users accessed MMERI 
On-Demand, with 14.6% 
located in Miami, 7.6% in 
Orlando and 6.42% in Tampa. 
These locations are heavily 
populated by our targeted, 
multigenerational and 
multicultural audiences.

Back to Table of Contents

https://educate.mmeri.famu.edu/public/card-content?pageid=C1585046-FC6A-4B7E-AA44-782ACCBF5E11&bucketid=2D37BFCA-274F-4627-9C6F-9776B06F4101&buckettype=channel&buckettitle=Marijuana%20and%20Me
https://educate.mmeri.famu.edu/public/card-content?pageid=FC487D50-8133-401F-980F-212DD8B4CCAA&bucketid=trending&buckettype=home&buckettitle=Trending
https://educate.mmeri.famu.edu/public/card-content?pageid=436791D6-53B8-46A8-AFC5-86E9951E9101&bucketid=trending&buckettype=home&buckettitle=Trending
https://educate.mmeri.famu.edu/public/card-content?pageid=436791D6-53B8-46A8-AFC5-86E9951E9101&bucketid=trending&buckettype=home&buckettitle=Trending
https://educate.mmeri.famu.edu/public/card-content?pageid=C1585046-FC6A-4B7E-AA44-782ACCBF5E11&bucketid=2D37BFCA-274F-4627-9C6F-9776B06F4101&buckettype=channel&buckettitle=Marijuana%20and%20Me
https://educate.mmeri.famu.edu/public/card-content?pageid=C1585046-FC6A-4B7E-AA44-782ACCBF5E11&bucketid=2D37BFCA-274F-4627-9C6F-9776B06F4101&buckettype=channel&buckettitle=Marijuana%20and%20Me
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MMERI BY THE NUMBERS
October 1, 2023 - December 31, 2023

At community events and group meetings in 
cities and neighborhoods across the state

Streamed live, these virtual forums reach multigenerational 
and multicultural audiences across Florida and engage 
them in discussions about medical marijuana and the 

impact of the unlawful use of marijuana 

In collaboration with community partners and organizations

31

45

1 Million

20,000

1,846
Attendees

Participants

views

Outreach
Events

COMMUNITY ENGAGEMENTS

Conversations on Cannabis

Total 

Community 
engagement
This initiative positions MMERI to educate, learn and talk about 
cannabis with multigenerational and multicultural communities across 
the state. To reach target populations, MMERI initiates activities, builds 
and expands relationships and partnerships, and collaborates with 
leaders, community groups, faith-based organizations, educational 
institutions, and others. These partnerships help raise MMERI’s profile 
as a trusted source of information and education about the state’s 
cannabis laws, particularly in multicultural communities.

2Q

Virtual Forums3

Back to Table of Contents
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MMERI On The Move
During the second quarter, the MMERI team leveraged 
partnerships with community-based organizations, 
business and industry associations, and the largest 
multimedia company in the United States to participate 
in events and programs that reached thousands 
of multicultural and multigenerational attendees. 
During these in-person and virtual events, team 
members engaged audience members and facilitated 
conversations about cannabis.

October 8, 2023 • Miami

2023 Miami Carnival

The MMERI team  engaged attendees at Miami Carnival 
2023, the largest celebration of Caribbean culture in 
the United States. Thousands attended the final day of 
Carnival at the Miami-Dade County Fairgrounds, where 
MMERI staffed a booth that offered visitors information on 
medical marijuana and Florida marijuana laws in multiple 
languages, including Creole and Spanish. Our interactions 
with attendees helped to raise awareness of the MMERI 
program among minority groups that are challenging to 
reach due to language barriers.

Outreach Events

October 11, 2023 • Fort Pierce

Association of Pretrial Professionals of Florida

For the second time in 2023, the MMERI team was 
invited to address members of the Association of Pretrial 
Professionals of Florida (APPF). MMERI was a guest speaker 
at an APPF conference held in Pensacola over the summer, 
an engagement that was so well received by attendees 
that we were asked to make a presentation at the group’s 
meeting in Fort Pierce. Attendees of  the latest APPF event 
also commended MMERI for an informative discussion on 
medical marijuana and expressed a desire to use us as a 
resource.

October 25, 2023 • Tallahassee

Beauty and Wellness Expo

The MMERI team made a return engagement at the FAMU 
Homecoming Beauty and Wellness Expo, an annual 
event that features various state and community service 
organizations. The focus of MMERI’s partnership in the 
expo is to advocate for healthy living and physical and 
mental well-being within the campus community.  
The event was held at the FAMU Grand Ballroom.

October 28, 2023 • Tallahassee

FAMU Homecoming Game

MMERI joined forces with FAMU’s nursing staff and Tanya 
Tatum, Director of Student Health Services, to distribute 
1,000 fans during the Rattlers Homecoming game at 
Bragg Memorial Stadium. The fans were emblazoned with 
information about MMERI and included a QR code linked 
to MMERI’s website.

October 29, 2023 • Tallahassee

Tallahassee Nights Live

The MMERI team concluded its FAMU Homecoming 
outreach efforts on Oct. 29 with an appearance at the 
Tallahassee Nights Live show. Introduced to the audience, 
the MMERI staff addressed the large crowd attending the 
music group’s performance.

November 1, 2023 • Tallahassee

Student Library Outreach

The MMERI team found a great spot to educate college 
students about cannabis — the campus library. Dozens of 
students engaged with the MMERI team to talk about the 
resources available through the MMERI program, and 
learn about Florida’s marijuana laws.

Back to Table of Contents
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Outreach Events (Cont’d)
December 20 & 21, 2023 • Tallahassee

TCC Capital City Holiday Classic

The MMERI team participated in the Capital City Holiday 
Classic held in Tallahassee, where Florida high school 
basketball teams competed. This event gave the MMERI 
team a chance to connect with parents and promote 
awareness regarding illicit marijuana use. We distributed 
flyers addressing concerns about edible cannabis-infused 
products that are designed to mimic popular candy brands.

November 12, 2023 • Fort Lauderdae

American Pot Story: Oaksterdam

MMERI participated in the premiere of “American Pot 
Story: Oaksterdam,” a highly praised documentary film 
that tells the unknown story of the origins of the cannabis 
legalization movement in the United States. The film 
commemorates the handful of people who, against great 
odds and at considerable risk, opened in Oakland, Calif., 
the first cannabis college, Oaksterdam University, and 
fought to get on the state ballot a voter initiative that would 
legalize marijuana.

November 10, 2023 • West Palm Beach

Fall Wine Tasting & Charcuterie Event

The MMERI team traveled to West Palm Beach to 
provide cannabis use education at the Fall Wine Tasting & 
Charcuterie event.  While vendors offered their amazing 
wines and food to attendees, MMERI team members 
handed out informational pamphlets and engaged with 
visitors to our booth. 

December 16, 2023 • Miami

Jingle Ball Tour

The Jingle Ball Tour stands out as one of the most 
festive music events of the holiday season, showcasing 
performances by some of the biggest artists of the year. 
The MMERI team and brand made a notable presence 
at the Jingle Ball event in Miami. They operated booths, 
initiated conversations with concert attendees about 
Florida’s cannabis laws, and also distributed educational 
materials.

Approximately 12,000 people attended Jingle Ball Miami.

Back to Table of Contents
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Outreach Events Community Engagement(Cont’d)

December 27, 2023 • Miami

Miami-Dade Chamber of Commerce 
Holiday Gala

The 18th annual Miami-Dade Chamber of Commerce 
Holiday Gala provided a platform for the MMERI 
team to highlight the program’s mission and 
successes among members of South Florida’s business 
community.

Leveraging MMERI’s 
Expanded Partner Network
Organizations in communities across the state recognize 
MMERI as a trusted leader in providing public education 
and information about cannabis. Through its expanding 
partner network, MMERI participated in or provided 
educational resources for the following engagements 
during the quarter.   

10/10 • Madison, FL

Bankhead Outreach

10/13 • Perry, FL

Community Fish Fry

10/13 • Havana, FL

Havana Library Community Education

29 participants

77 participants

33 participants

10/15 • Havana, FL

Salem AME Church Engagement

10/31 • Miami Gardens, FL

Transparent Conversations Class Discussion 
at Florida Memorial University

11/02 • Miami Gardens, FL

Transparent Conversations Class Discussion 
at Miami Carol City High School

11/02 • Miami Gardens, FL

Transparent Conversations Class Discussion 
at Florida Memorial University

10/24 • Havana, FL

Quincy Library Community Education

10/24 • Havana, FL

Chattahoochee Library 
Community Education

10/27 • Quincy, FL

Gadsden County Sheriff 
Breast Cancer Awareness Event

10/27 • Quincy, FL

Havana CDC Breast Cancer 
Awareness Event

11/04 • Quincy, FL

Quincy Blues and Brews 
BBQ Event Engagement

11/07 • Quincy, FL

Quincy Library Community Education

11/08 • North Miami Beach, FL

One Healthy Reason Conference & Health 
Fair at Florida International University

11/11 • Gadsden, FL

Gadsden Annual Wildlife Festival

11/14 • Havana, FL

Havana Public Library 
Community Education

45 participants

109 participants

31 participants

115 participants

50 participants

60 participants

250 participants

95 participants

75 participants

28 participants

115 participants

150 participants

25 participants

11/25 • Quincy, FL

Walmart Blood Donation Event

11/29 • Miami, FL

Transparent Conversations Class Discussion 
at Florida Memorial University

11/30 • Miami Gardens, FL

Transparent Conversations Class Discussion 
at Florida Memorial University

12/04 • Miami Gardens, FL

Transparent Conversations Class Discussion 
at Florida Memorial University

35 participants

32 participants

39 participants

59 participants

Back to Table of Contents
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Community Engagement (Cont’d)

12/09 • Quincy, FL

Quincy Holiday Parade

12/13 • Havana, FL

Superior Hair Design Event

12/15 • Greenville, FL

Knowledge Empowerment Day

12/22 • Havana, FL

Havana CDC Community Outreach Event

12/14 
Madison/Taylor/Jefferson, FL

Tri-County Holiday 
Community Engagement

12/06 • Miami Gardens, FL

Transparent Conversations Class Discussion 
at Florida Memorial University

110 participants

30 participants

35 participants

65 participants

60 participants

71 participants

I think it is extremely important to inform our 
youth about how Cannabis works in the body. 
Education regarding plant medicine is key.“ “

Conversations on Cannabis participant

MMERI Multilingual Street 
Teams Engage Hard-to-Reach 
Audiences
MMERI’s media and community outreach partners shared 
information about the MMERI program with multicultural 
and multigenerational populations spread out across 
Florida. 

Trained, multilingual street teams reached key audiences 
by visiting local establishments, including bars, clubs, 
churches, malls, train/bus stations, festivals, sports venues, 
and  community events. At these venues, team members 
discussed legal and illegal marijuana uses with people from 
African American, Caribbean, Hispanic, Native American, 
and Asian communities. 

Outreach Locations
During this quarter, the street teams toured:

	• North Miami

	• Hialeah

	• Miami Gardens

	• Little Haiti

	• Wynwood

	• Fort Myers

	• Port Charlotte

	• Cape Coral

	• Clewiston

	• Pahokee

	• Belle Glade

12/09 • Havana, FL

Havana Winter Festival

12/12 • Havana, FL

Havana Public Library 
Community Education

215 participants

21 participants

Back to Table of Contents
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Conversations on Cannabis 
Virtual Forum (October, 
November, December) 
Conversations on Cannabis virtual forums invite viewers 
to engage program guests in discussions on medical 
marijuana and the impact of the unlawful use of marijuana. 
Live-streamed on Facebook and YouTube, each program 
features experts in fields such as health care, business, law 
enforcement, theology, and other professions. 

October 26, 2023
Cancer and Cannabis Awareness: 
Why More Patients Are Trying Medical Cannabis Treatments
Cannabis and CBD are increasingly acknowledged for their efficacy in alleviating the distressing side effects of cancer 
treatments. This forum featured Dr. Johnny Bernard, a certified radiation oncologist, cancer patient Stefanie Suriel, 
and Dr. Mandip Singh Sachdeva, a professor of pharmaceutical sciences at Florida A&M University. Ms. Suriel said she 
switched from  post-chemo treatment pharmaceuticals to THC-infused CBD products to help ease pain, suppress nausea 
and stimulate her appetite. Dr. Mandip and Dr. Bernard agreed that adjusting THC levels and combining them with other 
cannabinoids, such as CBD, can reduce the likelihood of experiencing unwanted side effects from medical cannabis.

November 16, 2023 
Cannabis and Alzheimer’s Disease: 
Does Cannabis Help, Harm or Cause Memory Loss

December 14, 2023
Is Your Child Getting High? 
Learn the Signs and How to Get Help

1,846 viewers tuned in to the 
Conversations on Cannabis Virtual 
Forums on MMERI’s Facebook and 

YouTube pages this quarter.

Virtual Forums

“Excellent discussion!”

“Thank you for those wonderful answers, it’s really helpful.”

Cannabis and CBD show promise in alleviating 
symptoms of Alzheimer’s disease, according to  a 
2021 review in the National Library of Medicine. 
In this forum, Dr. Kyron Tamar, a medical 
marijuana qualified physician in Central Florida, 
asserted that medical cannabis and CBD not 
only help to relieve symptoms of Alzheimer’s but 
could also prevent the onset of the disease. He 
referred to cannabis as “AAARP — anti-aging, anti-
inflammatory, antioxidants, and restorative and 
protective.” Dr. Tamar emphasized the importance 
of discovering the optimal combination of 
THC, CBD, and CBG, which are accessible with 
a medical marijuana card, to provide relief for 
Alzheimer’s patients.

Parents should be careful not to mistake the warning 
signs of habitual marijuana use for ordinary 
adolescent behavior in their children. Jo McGuire, 
founder and executive director of the National 
Drug and Alcohol Screening Association, shared 
how she discovered that her son was suffering from 
cannabis abuse disorder.  Ms. McGuire, Bill Lynch, 
a clinical pharmacist, and Brittany Payne Bruce, a 
licensed mental health counselor, discussed their 
commitment to educating teens and their parents 
about the risks of marijuana use at an early age. 
Parents were encouraged to observe behavioral 
changes, maintain non-judgmental communication, 
and seek professional help if needed.

“Excellent guest! Great information.”

Back to Table of Contents

https://www.youtube.com/live/iMHl-zv3m6A?si=35tvZj3iOV0MO5Au
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Communications

MMERI BY THE NUMBERS
October 1, 2023 - December 31, 2023

MMERI leverages multiple media platforms to provide communities 
throughout Florida with factual information on the state’s medical 
marijuana law and the potential consequences of the unlawful use of 
marijuana. A comprehensive communications strategy supports and 
promotes MMERI’s education and community engagement activities. 
This holistic approach to public education has established  
Florida A&M University as a leading authority on medical marijuana  
and a trusted resource on the legal and illegal uses of marijuana.

Aired in 10 major media markets

Sent monthly to 
provide timely 
information about 
MMERI programs 
and initiatives

Published in 21 
Minority-owned 
Media News & 
Magazine Outlets

10.5 million RADIO SPOTS

9 E-NEWSLETTERS 
(ENGLISH/SPANISH]

96 PRINT ADVERTISEMENTS

87
Million
Impressions

Addressed various 
cannabis-related 
topics with subject 
matter experts and 
multicultural and 
multigenerational 
communities

Published in 21 
Minority-owned 
Media Print 
Newspapers

Distributed by MMERI partners and 
street teams at events across Florida

61 News Article Placements 3
Statewide

1 Million+
Campaigns

promo items

2.2 Million
Impressions

Aired in 10 major media markets
11,863 Television SPOTS

10
Million
Impressions

2Q

Placed in high 
traffic areas in 3 
metro markets

12 print
and digital
billboards

4.6 Million
Impressions

2.2 Million5.7 Million
Impressions Impressions

Back to Table of Contents
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During the second quarter, MMERI launched 
three new campaigns about marijuana use 
— a topic many people, especially those in 
multicultural communities, are reluctant to 
discuss in public. These campaigns began 
with the monthly Conversations on Cannabis 
live virtual forums that prompted an open 
dialogue about medical marijuana edibles and 
concentrates, cannabis as a cancer treatment, 
and cannabis as a treatment for Alzheimer’s 
patients. Forum discussions featured 
knowledgeable guests and interactions with 
virtual audience members.

MMERI Campaigns Get 
Florida’s Multicultural 
Communities Talking and 
Learning About Cannabis

MMERI expanded the reach of the campaigns 
by leveraging partnerships with large media 
groups and minority-owned media outlets 
across the state. These partners used multiple 
media channels — traditional, digital and 
social media — to deliver information and 
resources to Floridians in English, Spanish 
and Haitian-Creole.

The following are summaries of the campaigns 
and marijuana education information shared 
by subject matter experts.

Tasty THC: Medical Marijuana Edibles and Concentrates
Take a cautious approach to consuming cannabis products

Edible cannabis products like gummies, desserts and 
beverages may be tasty, but they should not be treated as 
snacks. When using edibles, it’s best to proceed with caution 
and under the guidance of a medical marijuana qualified 
physician.  

In the October campaign, Dr. Uma Dhanabalan, a family 
physician who is widely respected as an educator of 
cannabis and its therapeutic uses, led a discussion on 
benefits and potential risks of consuming THC-infused 
edibles. Lending their views on the topic were Jacquie 
Cohen Roth, MS, founder and CEO of CannabizMD and 
Tea Pad, and Dominique Gibson, a Jacksonville chef with 
expertise in cooking with cannabis.

The upshot of their conversation was edibles take time 
— maybe as much as two hours — to be absorbed in the 
body. Dr. Dhanabalan stressed that cannabis use should be 
“personalized” because the drug’s efficacy varies from one 
person to the next.

October

Dr. Uma Dhanabalan 
Family Physician and Educator of 

Cannabis and Its Therapeutic Uses

“So, the best thing to do is if you’ve had 
too much cannabis is just chill out, literally 
chill out. My recommendation is always to 
have some CBD tincture on hand that will 
get into your system very quickly and help 
offset too much THC in your system.”

“They’re yummy, and you don’t want to stop 
with one little morsel. You want to eat the 
whole dag-gone thing, but you don’t know 
the effects of it. And before you know it, it’s 
a really bad experience.”

““

Jacquie Cohen Roth 
CEO of CannabizMD and Tea Pad

When it comes to the edibles, COAs 
[certificates of analysis] also have the 
nutrition facts listed for people that may 
have allergies.

Dominique Gibson 
Chef with Expertise in Cooking 

with Cannabis
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Cannabis as a Treatment for Cancer
It can be used to relieve pain, treat anxiety, and sleeplessness

Cannabis as a Treatment for Alzheimer’s Patients
Medical marijuana, CBD help alleviate symptoms

Many cancer patients are turning to cannabis instead of 
using powerful pharmaceuticals to relieve pain and help 
them cope with other side effects from the treatments they 
undergo. 

In the November campaign, Dr. Johnny Bernard, a board-
certified radiation oncologist, said he originally didn’t 
believe cannabis could be used for medicinal purposes. 
But cancer patients who were using it to relieve pain and 
nausea, stimulate their appetites and help them sleep 
influenced him to become a medical marijuana qualified 
physician.

Terminal cancer patient Stefanie Suriel related her personal 
story of eschewing post-chemo treatment pharmaceuticals 
in favor of using THC-infused and cannabidiol (CBD) 
products, a decision she credited with improving her 
quality of life. Dr. Mandip Singh Sachdeva, professor of 
pharmaceutical sciences at Florida A&M University, added 
that research he has conducted has shown cannabidiols can 
suppress the growth of tumors.

November

Cannabis and CBD are gaining support in the medical 
community as possible medications for treating symptoms 
of Alzheimer’s disease, such as agitated behavior and 
insomnia. 

The December campaign raised awareness of a National 
Institutes of Health article, published in 2021, that said, 
“The use of marijuana and THC has demonstrated 
significant therapeutic potential” in treating Alzheimer’s 
disease. Dr. Kyron Tamar, a medical marijuana qualified 
physician practicing in Central Florida, wholeheartedly 
supported that statement. 

Dr. Tamar also recommended using CBD as a preventive 
measure, saying it protects the brain and helps improve 
mental focus.  Under Florida’s medical marijuana law, 
caregivers must meet specific requirements to assume the 
responsibility of administering recommended treatments 
to Alzheimer’s patients.

December

““ ““

Stefanie Suriel 
Terminal Cancer Patient

Dr. Johnny Bernard 
Board-Certified Oncologist and 

Medical Marijuana Qualified Physician

“I’ve seen people go through cancer treatments 
using and people not using [cannabis], and the 
people who go through it using tend to do much 
better than the people who are not, or just using 
prescription medications.”

“The quality of life that I have been able to 
maintain for five years is one of the main reasons 
why I’ve been able to keep such a strong outlook 
while dealing with being in treatment for such an 
extended amount of time.”

I was really amazed how CBD 
and CBG [cannabigerol] and 
CBC [cannabichromene] could 
overcome resistance of doxorubicin 
[chemotherapy]-resistant breast 
cancer cells. I found that when I use 
the right combination, the tumor 
does not grow anymore.

Dr. Mandip Singh Sachdeva 
Professor of Pharmaceutical Sciences,  

Florida A&M University

Cannabis is AAARP — 

•	 Anti-aging

•	 Anti-inflammatory

•	 Antioxidant

•	 Restorative

•	 Protective

Dr. Kyron Tamar 
Medical Marijuana 

Qualified Physician

Smoking marijuana used to be part of my everyday life. I truly enjoyed it, but 
it began to be too much so I quit. I suffer from chronic arthritis, and it was a 
very terrible time in my life. I found CBD and everything changed. I am an 
advocate for all who need marijuana because I have wholeheartedly felt its 
positive effects. I would just love to learn more about it.

“ “

Conversations on Cannabis participant
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The following media and 
communications channels 
delivered second quarter 
campaign information 
and public education to 
multicultural populations 
statewide.

E-Newsletters

Maintaining Constant Contact 
with Audiences Through News 
on Marijuana in Florida and 
Across the Country
Consumer-focused e-newsletters and e-blasts with 
educational information about cannabis are distributed 
monthly in English and Spanish. Conversations on Cannabis 
e-newsletters highlight monthly campaign subject matter 
expert(s) talking about an issue or concern, feature the 
latest marijuana news in Florida and from around the 
country, and include a section on comments from people 
who have engaged with MMERI through our community 
engagement activities. MMERI has recorded an increase in 
e-newsletter recipients, noticeable audience engagement, 
and positive feedback from stakeholders.

Back to Table of Contents
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Radio Broadcast Schedule 
for Conversations on Cannabis 
Forums

Saturday

6 a.m. - 6:30 a.m. West Palm Beach and the Treasure Coast 
WZZR-FM (Real Radio)

6 a.m. – 7 a.m. Orlando 
WTKS-FM HD2 (104.5 The Beat)

7 a.m. - 7:30 a.m. Tallahassee-Panama City 
WTLY-AM (Throwback 96.5 FM)

7 a.m. – 8 a.m. West Palm Beach 
WZZR-FM HD2 (The New 93.3)

10 a.m. – 11 a.m. Punta Gorda 
WCCF-AM (News Radio 1580)

6 p.m. – 7 p.m. Melbourne-Titusville-Cocoa 
WMMB-AM (92.7 FM and 1240 AM 
and 1350 AM)

Sunday

1 a.m. – 2 a.m. Miami 
WMIB-FM HD2 (Throwback 105.5)

6 a.m. – 7 a.m. Jacksonville 
WFXJ-AM (930 Talk-Spanish)

6 a.m. – 7 a.m. Jacksonville 
WKSL-FM HD2 (97.3 Talk-Spanish)

11 a.m. – 12 p.m. West Palm Beach and the Treasure Coast 
WZZR-FM (92.1 Real Radio)

7 a.m. – 12 p.m. Treasure Coast 
WCZR-FM (101.7 Real Radio)

“Best of MMERI Radio” shows also air on the 
following stations: 

	• WBTP-FM (95.7 The Beat) in Tampa-St. Petersburg

	• WBTT-FM (105.5 The Beat) in Fort Myers

	• WSDV-FM (103.9 Kiss FM) in Sarasota

Radio commercials on 
mainstream and multicultural 
stations*

MMERI coordinated the placement of paid content 
and advertisements on mainstream radio stations, and 
on stations targeting Black, Caribbean, Haitian-Creole 
and Hispanic listeners. Several stations in cities across 
Florida also aired Conversations on Cannabis forums 
in their entirety. 

This quarter, radio advertisements and the monthly 
forums were played on the following stations:

*Map is an illustration of 
Florida’s 10 major media 
markets

Radio

Radio Audience Demographics

Black 43.6%

Hispanic

Asian 1.3%

Other/Mixed 20.6% 

34.5%
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Television

Television Commercials 
Television commercials in English and Spanish blanketed 
the state’s airwaves with information about the MMERI 
program, monthly campaign topics and public education 
related to medical marijuana and the impact of the unlawful 
use of marijuana. 

During the quarter, MMERI commercials aired on 50 
television stations in 10 major media markets across Florida:

tV audience impressions*

*Data provided by MMERI partners

	• Fort Myers-Naples

	• Gainesville-Ocala

	• Jacksonville

	• Miami-Fort 
Lauderdale

	• Orlando-Daytona 
Beach-Melbourne

	• Panama City

	• Pensacola

	• Tallahassee

	• Tampa-St. 
Petersburg-Sarasota

	• West Palm-Fort Pierce

The estimated potential television reach statewide from 
October through December 2023 was 10 million viewers. 

Of those estimated television viewers, 1,695,905 
were African American; 2,408,363 Hispanic; 5,458,585 
White; 309,493 Asian; 29,502 American Indian, 219,327 
Other/Mixed.

Black

Hispanic

Asian

American Indian

Other/Mixed

36.4%

6.6%

0.6%

4.7%

51.7%

Educate, embrace & empower.“

“

Conversations on Cannabis participant

MMERI Podcasts
MMERI Radio Forums Conversations on Cannabis 
videocasts and virtual forums are featured as 
podcasts on web and mobile devices.

Download the Podcast 
MMERI Website: https://mmeri.famu.edu/podcasts/

Back to Table of Contents
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Print Ads & News articles
Magazine Outreach 
MMERI engaged top lifestyle magazines targeting 
multicultural populations during the second quarter.  
The publications – Caribbean Today Magazine, Onyx 
Magazine – are based in South and Central Florida, and their 
readership is primarily Black and Caribbean communities.

COMMUNITY NEWS
www.theweeklychallenger.com THURSDAY, NOVEMBER 23, 2023     3

Editor’s note: This com-
mentary is provided by the 
Medical Marijuana Educa-
tion and Research Initiative 
(MMERI) of Florida A&M 
University. 

 
Dr. Johnny Bernard, a 

board-certified radiation on-
cologist based in Palm Coast, 
Fla., had his doubts about the 
medical benefits of cannabis. 
However, his perspective 
changed when he witnessed 
its effectiveness in relieving 
cancer treatment side effects 
among his patients. Over 
time, the consistent positive 
stories from patients turned 
him from a skeptic to a sup-
porter of medical cannabis.  

Perhaps hearing tes-
timonies like Stefanie Suriel’s 
convinced Dr. Bernard to be-
come a medical marijuana-
qualified physician when 
Florida legalized low-tetra-
hydrocannabinol (THC) can-
nabis to treat people with 
qualifying conditions, includ-
ing cancer. In 2018, Suriel 
was diagnosed with incurable 
metastatic cervical cancer and 
began intense chemotherapy 
and prescription drugs that 
left her feeling “completely 
detached.” Shortly after, she 
started researching medical 
marijuana as an alternative 
medicinal pain treatment.  

She claims THC-infused 
and cannabidiol (CBD) pro-
ducts changed everything, re-

lieving nausea and signifi-
cantly improving the quality 
of her life over five years of 
cancer treatment. Today, Su-
riel calls herself a “cancer 
thriver,” thanks to cannabis. 
Her experiences with the 
plant inspired her to earn a 
master’s degree in medical 
cannabis science and thera-
peutics from the University of 
Maryland.  

Dr. Mandip Singh Sach-
deva, professor of pharma-
ceutical sciences at Florida 
A&M University, was in-
trigued with cannabis as a 
cancer treatment and 
launched a study to “see if all 
the hype I’m hearing is true 
or not.” Dr. Sachdeva tested 
various tumors, including 
breast cancer and lung cells, 
and discovered that the right 
combination of CBD, CBG 
[cannabigerol], CBC [canna-

bichromene], and chemother-
apy stopped tumor growth.  

Bernard, Sachdeva, and 
Suriel all emphasize the im-
portance of obtaining canna-
bis from state-regulated 
dispensaries, warning against 
illegally sourced products or 
those found in convenience 
stores and gas stations. Al-
though some cannabis pro-
ducts are sold at stores, they 
can still contain harmful ad-
ditives.  

Visit bit.ly/3MTnO78 to 
watch MMERI’s Conver-
sations on Cannabis Virtual 
Forum featuring board-certi-
fied radiation oncologist Dr.  
Johnny Bernard, researcher 
and FAMU professor Dr. 
Mandip Sachdeva, and cancer 
survivor Stefanie Suriel dis-
cuss cannabis as a treatment 
for cancer.

Cannabis use offers cancer patients 
relief from treatment’s side effects

Tampa – Girls in need can 
find a little Christmas magic 
this season with some help 
from a local non-profit. Sisters 
Empowering Women, Inc. 
(SEW), a Tampa-based non-
profit committed to supporting 
at-risk teenage girls in their 
journey to adulthood, will pro-
vide gifts to girls ages 13-17 
whose families can’t afford 
gifts for Christmas.  

“We want them to believe 
in the magic of Christmas the 
way younger children do,” 
said Amber Conage, SEW co-
founder and board vice chair. 
“This is our second year with 
the Believe Project, and we 
are excited to see it grow.” 

Students must be rec-
ommended for the project by 

a school counselor, social 
worker or a social services 
agency. They will fill out the 
form and check the gifts their 
candidate might like to re-
ceive.  

“Last year, we gave away 
two laptops, two tablets, gift 
cards, and a beauty box,” said 
Toni Boyd, SEW co-founder 
and board member. “So often 
people think about toy drives 
for younger children, but what 
about a 14-year-old, that teen-
ager who wants to be remem-
bered too?” 

The student must be con-
sidered at risk to qualify, and 
her family can’t afford to pur-
chase Christmas gifts. She 
must live in Hillsborough, Pi-
nellas, Pasco, or Polk 

Counties and be between 13 
and 17 years old.  

Applications are being ac-
cepted from now until Dec. 1, 
and the organization will give 
out gifts for as long as funding 
is available. Recipients will be 
contacted during the first 
week of December, and a 
Christmas party is planned to 
give out the gifts in a fun and 
festive atmosphere. 

“We want to celebrate 
them,” Conage said. “It’s the 
least we can do.” 

For any school or social 
service agency interested in 
nominating a girl for a gift, 
visit SEW’s www.sistersem-
poweringwomen.org or email 
the organization at sistersem-
poweringwomen@gmail.com

Local non-profit providing Christmas 
gifts for teenage girls in need

Founding sisters of Sisters Empowering Women, Inc.: Left, Amber Conage, Karin Davis-
Thompson and Toni Boyd.  

WE ENCOURAGE LETTERS TO THE EDITOR

Newspaper Outreach 
To promote its public education programs and monthly 
campaigns, MMERI coordinates the placement of paid 
content and advertisements in newspapers targeting Black 
and Hispanic communities. This quarter, ads and editorial 
content were published in printed newspapers and posted 
on their news websites and social media platforms, as well 
as shared with their e-newsletter subscribers. 

Print Audience Impressions*

Black

Hispanic

Other/Mixed

18.87%

1.6%

*Data Sources: Circulation estimates provided by the 
newspaper publishers and staff

79.53%
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billboard campaigns

MMERI Billboards Drive 
Cannabis Education
In an effort to broaden educational impact, MMERI 
launched a billboard campaign this quarter.The outdoor 
displays were placed in high-traffic roads and highways in 
Jacksonville, Orlando and Tampa.

This initiative was driven by MMERI’s commitment to 
leverage all forms of multimedia to inform and educate the 
public on crucial matters related to cannabis consumption 
— especially the potential risks and state laws. Through 
widespread visibility, MMERI aimed to raise awareness 
and encourage responsible practices among the  
residents of Florida.

jacksonville
2.1 Million
impressions

826,198
impressions

1.7 million
impressionsEach billboard communicated a series of key messages to the 

public. One billboard showed how to distinguish between 
common candies and cannabis-infused products, with a 
focus on protecting children from unintentional exposure. 
A second billboard aimed to encourage active conversations 
about cannabis use in Florida to help remove stigmas. 
The third billboard emphasized state law, specifically that 
recreational cannabis remains illegal in the state of Florida. 

In less than 90 days, the billboard campaign generated more 
than four million impressions, exceeding its estimated reach.

tampa

orlando

Back to Table of Contents
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Promotional Campaigns

Statewide Promotions and Special Events by MMERI Partners
MMERI was featured in multimedia promotional campaigns for various events and activities held in cities around the state. The 
promotions were designed to raise brand awareness and prompt audiences at the following events to participate in MMERI’s 
education programs and forums.

October November

December

	• Q4 Cash Contest

	• Legacy Magazine Gala

	• Tallahassee Nights Live

	• DRT Brain Love Event

	• Fiesta Latina

	• Enrique Morning Show Contest Feature

	• The Breakfast Club Show Feature

	• Local Clout Sponsorship

	• BIN (Black Information Network)

	• Storm Watch

	• TTWN Promotion

	• Live Forum Awareness Campaign

	• iHeartRadio Jingle Ball

	• Association of Pretrial Professionals

	• Miami Dade Holiday Gala

	• Tallahassee Nights Homecoming Edition

	• Q4 Cash Contest

	• Enrique Morning Show Contest Feature

	• The Breakfast Club Show Feature

	• Local Clout Sponsorship

	• BIN (Black Information Network)

	• Storm Watch

	• TTWN Promotion

	• Live Forum Awareness Campaign

	• Clinical Outcomes Research Conference

	• iHeartRadio Jingle Ball

	• Miami Dade Chamber of Commerce 18th 
Annual Gala

	• Capital City Classic

	• Q4 Cash Contest

	• Enrique Morning Show Contest Feature

	• The Breakfast Club Show Feature

	• Local Clout Sponsorship

	• BIN (Black Information Network)

	• TTWN Promotion

	• Live Forum Awareness Campaign

MMERI was featured on a media partner’s 
social contest platform as a value-add in a 
statewide advertising campaign. Exposure 
from the Ultimate Giveaway contests helped 
increase the fan base and followers on 
MMERI’s social media, including Facebook, 
Instagram and YouTube. Contest promotions 
throughout the quarter included calls to action 
to visit the MMERI website and its On-Demand 
education platform.

MMERI’S Online Fan Base 
Gets a Boost with Contests

The Ultimate Giveaway contests were promoted via 
streaming and broadcast commercials, and social 
and audience targeting that reached adults ages  
18-65, African Americans, Hispanics, Caribbeans, 
Native Americans, Asians, and Caucasians.
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Audience reach
& Engagement
The following data represents the estimated* aggregated audience reach by 
demographics through public education programs, multimedia channels, engagement 
activities, and other communication tactics in the second quarter of FY 2023-2024.

*Estimated total impressions based on data collected by MMERI staff and 

provided by program partners, media outlets and vendors

**Mixed/Other is defined as people of two or more races.

Black

Hispanic

White

Native American

Mixed/Other**

18,070,916

14,779,700

12,927,772

912,354

5,517,517

	• Online Education Surveys and Assessments

	• Community Outreach

	• Television Outreach

	• Radio Outreach

	• Print Outreach

Aggregated data of audiences reached and engaged were compiled from the following public education 
programs, multimedia channels, engagement activities, and other communication tactics:

	• Digital Media Outreach

	• Social Media Outreach

2Q

Asian 1,437,819

Appendix
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Appendix A Appendix B
MMERI Oversight Committee and 
Advisory Committee members

MMERI Team

The MMERI Oversight and Compliance 

Workgroup was formed in 2019 and charged with a 

mandate to monitor four key areas of the Medical 

Marijuana Education and Research Initiative:

1.	 Fiscal Affairs/Reconciliation

2.	 Achievement of Project Goals and Fulfillment 

of Mission

3.	 Impact and Assessment

4.	 General Compliance

The panel includes members of FAMU faculty 

and staff and is led by the Principal Investigator 

of MMERI, Charles Weatherford, Ph.D., vice 

president for research, professor of physics and 

director of the Center for Plasma Science and 

Technology. The workgroup meets periodically.

This volunteer panel serves as an impartial and 

objective adviser to the leadership of the Medical 

Marijuana Education and Research Initiative. 

With its makeup of well-respected active and 

retired professionals from a wide range of 

professional backgrounds, the Council provides 

unique perspectives as MMERI builds on its 

successes and identifies new opportunities. A key 

responsibility of membership is helping MMERI 

make connections with community leaders and 

potential partners. The group meets three times a 

year, and each member is required to participate 

in at least two MMERI activities annually.Herbert Bailey
Associate Vice President for Fiscal Management 

and Chief of Staff for Academic Affairs

Pamela Blount
Director, Contracts & Grants,

Division of Research

Gloria Spradley-Brown
Director, Office of Sponsored Research

Rica Calhoun
Chief Compliance and Ethics Officer,

Office of Compliance and Ethics

Donald Palm, Ph.D.
Chief Operating Officer and Executive Vice 

President

Marixcia Chrishon-Jones
Contract Manager, MMERI

David Self, Esquire
Associate General Counsel

Shontielle Johnson, MS
Administrative Assistant to Executive Director

B. Virginia King, MPA
Program Administrator & Manager, MMERI

GP Mendie
Executive Director, MMERI

Shari L. Moore
Associate Director, Division of Research

Valeria Robinson Baker, BSPharm, R.Ph., C.Ph. 
- MMERIEAC Vice Chair
Consultant Pharmacist

Edward L. Clarke, II, DrPH, MSW
Program Evaluator, Bureau of Chronic Disease 

Prevention at Florida Department of Health

Patrick Mason, Ph.D.
Professor of Economics and Director of African 

American Studies Program, Florida State 

University

Barney Spann, MMERIEAC Chair
Vice President, Wells Fargo Bank, and Co-owner 

of Avela Day Spa, Jacksonville

Rev. Lonnie D. Wesley, III
Pastor of Greater Little Rock Baptist Church, 

Pensacola

MMERI Oversight and 
Compliance Workgroup

MMERI External Advisory 
Council (MMERIEAC) Members

Workgroup Members

Council Members

Anthony Washington
Statewide Program Outreach Coordinator, 

MMERI

Charles Weatherford, Ph.D.
Principal Investigator of MMERI, Vice President 

for Research, Professor of Physics and Director

of Center for Plasma Science and Technology

Michelle Wilson
Statewide Program Manager of Education, 

Training, and Community Engagement, MMERI

GP Mendie
Executive Director, MMERI

Marixcia Chrishon-Jones
Contract Manager, MMERI

B. Virginia King, MPA
Program Administrator & Manager, MMERI

Michelle Wilson
Program Manager of Education, Training, and

Community Engagement, MMERI

Anthony Washington
Statewide Program Outreach Coordinator

Shontielle Johnson, MS
Administrative Assistant to Executive Director

1.	 Abbott

2.	 Accountable Drug Testing Services

3.	 Affordable Care Clinics

4.	 African American Research Library and 

Cultural Center

5.	 AgeVital Wellness

6.	 Akbar Law Firm

7.	 All Access CBD LABS

8.	 Allied Universal EM

9.	 Alpha Kappa Alpha Sorority, Inc./ Delta Iota 

Omega Chapter

10.	 Alzheimer’s Project, Inc.

11.	 Arial 11

12.	 AshCreek Financial Advisors

13.	 Association of Blind Services Florida

14.	 Association of Pretrial Professionals of 

Florida

15.	 Ask Doctor Lyn

16.	 Athletes for CARE

17.	 Apalachee Center

18.	 Axcess Pharmacy

19.	 Aza Health

20.	 Baptist Healthcare

21.	 Barrineau Park Community Center

22.	 Barrineau Park Historical Society

23.	 Bay County Parkinson Support Group

24.	 Bebe’s Bail Bonds

25.	 Bernard Cannabis Center

26.	 Beson4

27.	 Big Bend AHEC

28.	 Black Enterprise

29.	 Black Farmers and Agriculturalists of Florida

30.	 Black Professionals Network

31.	 Broward College

32.	 Brownsville Community Resource Center

33.	 Brinson Family Medicine

34.	 Butterfly Life Journeys, Inc.

35.	 Caldwell Everson PLLC

36.	 Canna Moms

37.	 Cannabis Nurses of Color

38.	 Cannady and Associates, PLLC

39.	 Cantonment Family Medicine

40.	 Cantonment Improvement Committee

41.	 Capital Pediatrics

42.	 CDAC Behavioral Healthcare, Inc.

43.	 Central Florida Urban League

44.	 Century Village Pembroke Pines

45.	 Chesapeake Energy

46.	 Chinese Association of Tallahassee

47.	 City of McAllen Risk Management

48.	 City of Miami Gardens

49.	 City of Palm Bay

50.	 Color Street

51.	 Color of Wellness Magazine

52.	 Cognitive Big Data Systems

53.	 Collier County Sheriff

54.	 Comcast

55.	 CommonSense

56.	 Community Action Program Committee, Inc. 

(CAPC)

57.	 Community Healthcare Northwest Florida

58.	 Community Pharmacy Ormand Beach

59.	 Comprehensive Health Center

60.	 CORE DC

61.	 Curaleaf

62.	 CVS Pharmacy

63.	 Danzy Bail Bonds

64.	 Darius “Doc D” Baker

65.	 Darrin Thomas, President (Thomas Media)

66.	 Dawn Powell, Life, Health Consultant

67.	 Daytona Police Department

68.	 DISA- Drug Testing

69.	 Drone 360 Solutions

70.	 Drug and Alcohol Testing Industry 

Association

71.	 Dr. Annabelle Manalo-Morgan (Author)

72.	 Dr. Marilyn Huestis, Toxicologist

73.	 Dr.Miriam Mandel, Pediatric Wellness Coach

74.	 Dr. Thomas Marcotte, Professor of Psychiatry 

Co-Director, Center for Medicinal Cannabis 

Research at UC San Diego

75.	 E&M Medical

76.	 Earl Britt, MD

77.	 ECAT – Transit Marketing

78.	 Economy Drug Store

79.	 Edward Waters College

80.	 Equal Employment Opportunity 

Commission

81.	 Efficient Edge HR Services

82.	 Ellen Grizzle, PhD

83.	 Empathetic Practice

84.	 Emerald Scientific

85.	 Enthused Cannabinoid Infusions

86.	 Epiphany Life

87.	 Escambia County Commission

88.	 Escambia County Neighborhood and Human 

Services Department

89.	 Escambia County Sheriff’s Office

90.	 Evans Center, Inc.

91.	 Faith Health Network

92.	 Families First Network of Lakeview

93.	 FAMU National Alumni Association

94.	 FAMU Industrial Hemp Research Pilot 

Program

95.	 Fields Law

96.	 First Baptist Church of Piney Grove

97.	 First West Florida Baptist District Association

98.	 Florida Association of Community Action

99.	 Florida Cannabis Action Network

100.	 Florida Commission on Offender Review

101.	 Florida Council on Crime and Delinquency

102.	 Florida Department of Corrections

103.	 Florida Department of Juvenile Justice

104.	 Florida Department of Health HIV Division 

area 2B

105.	 Florida For Care

106.	 Florida International University

107.	 Florida Medical Marijuana Physicians 

Association (FLMMPA)

108.	 Florida Rights Restoration Coalition

109.	 Florida Sheriff’s Association Greater Tampa 

Bay Area

110.	 Gadsden County Health Council

111.	 Gadsden County Health Department

112.	 Gadsden County Sheriff’s Office

113.	 Grassroots Leadership

114.	 Grassroots Wellness

115.	 Greater Frenchtown Revitalization Council

116.	 Greater Little Rock Baptist Church

117.	 Green Enterprise

118.	 Green Source

119.	 Gulf Coast Minority Chamber of Commerce

120.	 Gumbs Media Group

121.	 Health and Wellness Centers of North Florida

122.	 Heart Community Capital

123.	 HELIO

124.	 Hemp Up Caring

125.	 HempLade Vegan Café

126.	 Hernando County Sheriff’s Office

127.	 Herve Damas, MD, MBA

128.	 Hillsborough County Public Schools

129.	 Hispanic Federation

130.	 Hispanic Services Council

131.	 Hispanic Unity of Florida

132.	 Honorable Dr. Henry Lowe, PhD

133.	 Hound Labs

134.	 Hourly Medical Consulting Geriatric & 

Family Medicine

135.	 Howell Buchan & Strong Attorneys at Law

136.	 InCare Integrated Medical Care

137.	 Infinity Protection Service, Inc

138.	 InterCultural Advocacy Institute

139.	 Jacksonville Sheriff’s Office

140.	 Jean Gary Joseph, MD, Acupuncture and 

Oriental Medicine

141.	 Jeffrey Block, MD

142.	 John Reeves Photography

143.	 JQuad Multimedia

144.	 Judge Gayle Knachtigal (ret.), Circuit Judge 

in Washington County, Oregon

145.	 Kitchen Toke Media & Red Belly Honey

146.	 Lakeview Center

147.	 Latino Leadership

148.	 Lauderhill Police Department

149.	 Lauderhill Towne Center Library

150.	 Leafwell

151.	 Leo Bridgewater, Veteran

152.	 Leon County Parks, Recreation, and 

Neighborhood Affair

153.	 Leon County Sheriff’s Office

154.	 Leon County Urban League

155.	 Letresia Wilson, MD

156.	 Lighthouse of the Big Bend

157.	 Lighthouse Foundation, Inc.

158.	 Liquid Soul

159.	 LULAC Florida

160.	 Macedonia Missionary Baptist Church

Appendix C
Directory of Community Engagement 
and Outreach Partner Groups
(faith-based, law enforcement, colleges and 
universities, community-based organizations, 
health organizations, etc.)
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161.	 Malik Yoba

162.	 MARC Service

163.	 Marijuana Matters

164.	 Marthe Brun, Community Member

165.	 Max-Olivier Carre, Naturalist

166.	 Medical Marijuana Treatment Clinics of 

Florida

167.	 Medicus Cannabus

168.	 Med7, LLC

169.	 Melbourne Police Department

170.	 MIA Media Group LLC

171.	 Miami-Dade County Community Advocacy

172.	 Miami-Dade Police Department

173.	 Midway Horseman Association

174.	 Mimose Hyppolite, Community Member

175.	 Miracle Hill Nursing

176.	 Miramar Library

177.	 Modern Woodmen Fraternal

178.	 Morning Star Baptist Church

179.	 Most Worshipful Union Grand Lodge (Prince 

Hall Affiliated Masons)

180.	 Mother Wit Institute, Inc.

181.	 Mount Bethel Human Services Corporation

182.	 Mount Calvary Missionary Baptist Church

183.	 MUV

184.	 My Florida Families/Florida Department of 

Children and Families

185.	 Naleo Educational Fund

186.	 National Alliance for Hispanic Health

187.	 National Coalition of 100 Black Women/

Pensacola Chapter

188.	 National Hispanic Medical Association

189.	 Neighborhood Medical Center

190.	 Neville Ballin, MD

191.	 NORML Central Florida

192.	 NORML Tallahassee

193.	 North Dade Regional Library

194.	 North Florida Hispanic Association

195.	 Northwest Florida Area Agency on Aging Inc./

Aging and Disability Resource Center

196.	 Northwest Florida Heart Group

197.	 NurseDebb, LLC

198.	 Nutrition Abbey

199.	 Oasis/Florida Department of Health

200.	 Office of State Attorney, 2nd Judicial Circuit

201.	 Office of State Attorney, 13th Judicial Circuit

202.	 Olivia Jones, Mary Kay Consultant

203.	 Olympia Compounding Pharmacy

204.	 Orange County Corrections Department

205.	 Orange County Sheriff’s Office

206.	 OraSure Technologies, Inc.

207.	 Order of the Easter Star – Jerusalem Chapter

208.	 Ounce of Prevention Fund

209.	 P3 Community Church

210.	 Painalgia Relief Center

211.	 Panama Pharmacy

212.	 Panhandle Area Education Consortium

213.	 Pensacola Habitat for Humanity

214.	 Pensacola Police Department

215.	 Personal Security Concepts, LLC

216.	 PHI Entertainment LLC

217.	 Players Only

218.	 Pompano Christian Clergy Council

219.	 Powerhouse COGIC

220.	 Proforce Law Enforcement

221.	 Prospera Florida

222.	 Quincy First Elizabeth Missionary Baptist 

Church

223.	 Quintette Community Center

224.	 ReleafMD

225.	 Restoring the Village

226.	 Riverdale Foot, Ankle & Leg Clinic, Riverdale, 

GA

227.	 Robert C. Allen, P.A.

228.	 Robert Robino Productions

229.	 Robert W Saunders, Sr. Public Library

230.	 Roberto Dorneval, Community Member

231.	 Rosenthal Consulting Solutions

232.	 Rymedi

233.	 Sanders-Beach Corinne Jones Resource 

Center

234.	 SCRAM Systems

235.	 Seminole County Sherriff’s Office

236.	 Sickle Cell Disease Association

237.	 Sigma Lambda Beta International Fraternity, 

Inc

238.	 Singleton Legal PLLC

239.	 Sixteen20

240.	 Sixth Avenue Missionary Baptist Church

241.	 South Florida Men’s Wellness

242.	 Southwest Focal Point Senior Center

243.	 Southwood Towne Center

244.	 St. John Progressive Missionary Baptist 

Church

245.	 “Street Minister” Anthony Durden

246.	 Sumter Correctional Institution Work Group 

-Bushnell

247.	 Tallahassee Community College Gadsden 

Center

248.	 Tallahassee Community College Capital City 

Classic

249.	 Tallahassee Nights Live

250.	 Tallahassee Senior Center

251.	 Tallahassee Veterans Outreach

252.	 Tampa Bay Wellness Festival

253.	 Tampa Hispanic Heritage Inc.

254.	 Tampa Police Department

255.	 The Holistic Cannabis Community

256.	 The Image Makers

257.	 The MaxOut Church

258.	 The Transition House

259.	 Tiffany Bowden, PhD

260.	 TK Education and Consulting PLLC

261.	 Total Pain Relief

262.	 Town of Century Florida

263.	 Trulieve

264.	 UF Health Shands Pastoral Services Team

265.	 U.S. Department of Transportation Federal 

Motor Carrier Safety Administration

266.	 University of West Florida

267.	 Valencia Community College

268.	 Vogel Group

269.	 Volusia County FAMU Alumni Association

270.	 Volusia County of African American 

Leadership Council, Inc

271.	 Veriheal

272.	 Wakulla Correctional Institution

273.	 Watson Strategies

274.	 Wedgewood Community Center and Park

275.	 West Florida Baptist District Association

276.	 Whole Child Leon

277.	 Wholistic ReLeaf

278.	 Woodland Heights Neighborhood 

Association

279.	 World Financial Group

Appendix D
Below are links to MMERI-owned channels (links 

to website, podcast, links to PSAs, newsletter 

signup), and media clips and news coverage about 

the program.

Website 
https://mmeri.famu.edu/

MMERI Marijuana Education Modules 
https://educate.mmeri.famu.edu/public

MMERI Forum Radio 
Conversations on Cannabis Facebook 

https://www.facebook.com/MMERIForumRadio/ 

MMERI Forum Radio 
Conversations on Cannabis Instagram 

@MMERIForumRadio 

MMERI Forum Radio 
Conversations on Cannabis X (formerly Twitter) 
@MMERIForumRadio 

MMERI Conversations on Cannabis 
Virtual Forum (Recorded) 

https://mmeri.famu.edu/talk/ 

MMERI Forum Radio YouTube 

MMERI Forum Radio Podcast 
https://mmeri.famu.edu/podcasts/ 

MMERI Videocast 
https://mmeri.famu.edu/videos/

MMERI Repository 
https://mmeri.famu.edu/repository/

MMERI Communication Channels

October 27, 2023 • The Florida Courier 

Cannabis edibles may be tasty but should be 

consumed with caution 

https://www.flcourier.com/news/cannabis-

edibles-may-be-tasty-but-should-be-

consumed-with-caution/article_99585580-7483-

11ee-a921-23c282b5fe63.html

November 23, 2023 • Spot on Florida 

Cannabis use offers cancer patients relief from 

treatment’s side effects 

https://spotonflorida.com/west-central-

florida/4950714/cannabis-use-offers-cancer-

patients.html

December 30, 2023 • The Weekly Challenger 

Cannabis and CBD could help relieve 

Alzheimer’s symptoms 

https://theweeklychallenger.com/cannabis-and-

cbd-could-help-relieve-alzheimers-symptoms/

News About MMERI 
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CONTACT US

625 E. Tennessee Street, Suite 210 
Tallahassee, Florida 32308

MMERI Forum Radio

@MMERIForumRadio

MMERI Forum Radio

@MMERIForumRadio

MMERI@famu.edu

(850) 561-2456
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